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1.  ͸͡Ίʹ 







Λߟ͑Δͱɼ ചΓखͱͯ͠͸ͲͷΑ͏ͳҙࢥܾఆϑϨʔϜΛ༻ҙ͢Δͷ͕๬·͍͠ͷͩΖ͏͔ɻ  



























Λൢച͢Δͱ͍͏͜ͱ͕༰қʹͳ͍ͬͯΔɻݱࡏͰ͸ɼ͜͏ͨ͠؀ڥΛར༻ͯ͠੒ޭͨ͠ Dell -2   -









ྫ͑͹ Puto (1987) ͸൑அͷࡍͷࢀর఺ͷܗ੒ʹ͍ͭͯͷ࿮૊ΈΛఏࣔ͠ɼϓϩεϖΫτཧ࿦












ͱߟ͑ΒΕΔɻ Ұํɼ จ຺ޮՌʹؔ͢ΔݚڀͰ͸ɼ બ୒ࢶͱͯ͠தؒతͳ΋ͷ΋༻ҙͨ͠৔߹ɼ
Φϓγϣϯબ୒ʹ൐͏ϦεΫΛճආ͠Α͏ͱແ೉ͳ΋ͷΛબ୒͢Δ܏޲͕͋Δ͜ͱ΋஌ΒΕͯ
͍Δʢྫ͑͹ɼTversky, A. and I. Simonson, 1993)ɻ 
 
 








ͨɼ֤࣮ݧάϧʔϓ΁ͷׂ෇͸ϥϯμϜʹߦ͍ͬͯΔɻ͜ΕΒͷ࣮ݧ͸ 2000 ೥ʙ2002 ೥ʹ͔
͚ͯߦͬͨ΋ͷͰ͋ΓɼPC ͷεϖοΫͱͯ͠͸ݱࡏͷ΋ͷͱ͸͔ͳΓҟͳ͍ͬͯΔ͕ɼফඅऀ -3   -
ͷબ୒ߦಈͱ͍͏໘Ͱ͸ಛʹ໰୊ͱͳΒͳ͍Ͱ͋Ζ͏ɻ 





1೥ؒΦϯαΠταʔϏε Î ˘ 3೥ؒΦϯαΠταʔϏεʢʴ¥10,000ʣ
10GB HDD Î ˘ 15GB HDD ʢʴ ¥5,000ʣ
ී௨όοςϦ Î ˘ େ༰ྔόοςϦ ʢ ʴ¥5,000ʣ
CD-ROM 24ഒ଎ Î ˘ DVD-ROM 8ഒ଎ ʢʴ¥10,000ʣ
Windows 98 SE Î ˘ Windows 2000 ʢʴ ¥5,000ʣ
64MB ϝϞϦ Î ˘ 128MB ϝϞϦ ʢʴ¥10,000ʣ
13.3ΠϯνTFT Î ˘ 14.1ΠϯνTFT ʢʴ¥15,000ʣ













ΞοϓάϨʔυ 3.23 ¥26,817  
μ΢ϯάϨʔυ 5.62 ¥49,256  .
͍ͣΕ΋ p < 0.01 Ͱ༗ҙɻ  
 






ͳΔΑ͏ʹͯ͋͠Δɻ  -4   -
˘ 3೥ؒΦϯαΠτS.ʢʴ¥10,000ʣ Í ˘ 1೥ؒΦϯαΠτS.
˘ 10GB HDD Î ˘ 15GB HDD ʢʴ ¥5,000ʣ
˘େ༰ྔόοςϦ ʢ ʴ¥5,000ʣ Í ˘ී ௨ ό ο ς Ϧ
˘ CD-ROM 24ഒ଎ Î ˘ DVD-ROM 8ഒ଎ʢʴ¥10,000ʣ
˘ Windows 2000    ʢʴ ¥5,000ʣ Í ˘ Windows Me
˘ 64MB ϝϞϦ Î ˘ 128MB ϝϞϦ ʢʴ¥10,000ʣ
˘ 14.1ΠϯνTFT     ʢʴ¥15,000ʣ Í ˘ 13.3ΠϯνTFT











ΞοϓάϨʔυ 3.34            ¥28,169  
μ΢ϯάϨʔυ 5.09            ¥44,184
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˗ॳ ظ (σϑΥϧτ)ͷՁ֨: ¥151,800.-
˗ CPU(ϓϩηοα):
~ ΠϯςϧɾϖϯςΟΞϜ ᶙ 866MHz-M 
{ ΠϯςϧɾϖϯςΟΞϜ ᶙ 1000MHz-M [  ¥5,000.-௥Ճ]
{ ΠϯςϧɾϖϯςΟΞϜ ᶙ 1200MHz-M [¥25,000.-௥Ճ]
˗ϝ Π ϯ ɾ ϝ Ϟ Ϧ : 
~ 128MB 
{ 128MB Î 256MB [¥13,000.-௥Ճ]
{ 128MB Î 384MB [¥25,000.-௥Ճ]
˗ϋ ʔ υ ɾ σ Ο ε Ϋ :
~ 20GB 
{ 20GB Î 30GB [¥10,000.-௥Ճ]





















CD-ROM 13.3 8.6  
 
ද̐. ̏ͭͷ࣮ݧͷ݁Ռ 
࣮ݧ ̍ ࣮ݧ ̎ ࣮ݧ ̏
ௐࠪํ๏ ௐࠪථ ௐࠪථ ΦϯϥΠϯ
ௐࠪ࣌ظ 2000.10 2001.9 2002.2
Φϓγϣϯ਺ 884
બ୒ࢶ਺ 223
༗ޮαϯϓϧ਺ 242໊ 245໊ 206໊
ௐࠪର৅ େֶੜɾӃੜ େֶੜɾӃੜ େֶੜ
ϑϨʔϛϯάޮՌ ˓ ˓ ˓
௥Ճ૯Ձ֨
ΞοϓάϨʔυ ¥26,817 ¥28,169 ¥36,122
μ΢ϯάϨʔυ ¥49,256 ¥44,184 ¥47,483
͍ͣΕ΋ p<0.01 Ͱ༗ҙ
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ϝΠϯɾϝϞϦ:3 8 4 M B
ϋʔυɾσΟεΫ:4 0 G B
CD-ROMυϥΠϒ: ಺ଂDVD-ROM/CD-RWυϥΠϒ
μ΢ϯάϨʔυͯ͠΋Α͍ͱߟ͑Δ෷໭ֹۚ͠ͷʮԼݶʯΛهೖɿ
¾ CPU: ΠϯςϧɾϖϯςΟΞϜᶙ 1000MHz-M ΁ ԁ
¾ CPU: ΠϯςϧɾϖϯςΟΞϜᶙ 866MHz-M ΁ ԁ
¾ ϝΠϯɾϝϞϦ: 256MB ΁μ΢ϯάϨʔυ ԁ
¾ ϝΠϯɾϝϞϦ: 128MB ΁μ΢ϯάϨʔυ ԁ
¾ ϋʔυɾσΟεΫ: 30GB ΁μ΢ϯάϨʔυ ԁ
¾ ϋʔυɾσΟεΫ: 20GB ΁μ΢ϯάϨʔυ ԁ
¾ CD-ROMυϥΠϒ: ಺ଂCD-RWυϥΠϒ ΁ ԁ














DVD/RW⇔CD-RW ¥8,034 ¥14,762  
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4.1.  ϓϩεϖΫτཧ࿦ͱةݥճආ 
Tversky ͱ Kahneman (1979, 1991) ʹΑΔϓϩεϖΫτཧ࿦ʹΑΕ͹ɼՁ஋ؔ਺ʢvalue 
functionʣ͸ɼ 
(1)  ࢀর఺ʹґଘʢઈରਫ४Ͱ͸ͳ͘ɼ͋Δࢀর఺͔ΒͷήΠϯʗϩεʹґଘʣ 
(2)  ϦεΫճආతʢήΠϯΑΓ΋ϩεͷํ͕ٸޯ഑ʣ 
(3)  ήΠϯʗϩεͷՁ஋ʹର͢Δײ౓ʢsensitivityʣ͕చݮ 
ͱ͍ͬͨಛ௃Λ࣋ͭɻ ·ͨɼ ήΠϯͱϩεͱͷඇରশੑʹ͍ͭͯ͸ɼ Tversky and Kahneman (1991ʣ
΍ Hardie et al. (1993)  ͳͲʹ฿ͬͯɼ̍ͭͷύϥϝλʔЕΛ༻͍ͯ࣍ͷΑ͏ʹද͢͜ͱʹ͢Δɻ
͜͜Ͱ r ͸ࢀর఺Ͱ͋Δɻ 
  R(x) = u (x) – u (r)   x ≥ r 





 X 1ʢ௿ʣ  ˠ X2ʢதʣ ʙ Y1 = fʢX2 – X1ʣ  ԁҎԼͳΒࢧ෷Մೳ 
 X 1ʢ௿ʣ  ˠ X3ʢߴʣ ʙ Y2 = fʢX3 – X1ʣ  ԁҎԼͳΒࢧ෷Մೳ 
͜ͷͱ͖ɼۃ୺ͷճආͱ͍͏͜ͱΛߟ͑ͳ͚Ε͹ɼύϥϝλʔЕͱؔ਺ y=fʢxʣΛ༻͍Δ͜ͱ
Ͱɼμ΢ϯάϨʔυͷϑϨʔϜͰͷঢ়گΛ࣍ͷΑ͏ʹදݱͰ͖Δɻ 
 X 3ʢߴʣ  ˠ X2ʢதʣ ʙ Z1 = fʢX3 – X2ʣЕ  ԁҎ্ͷ෷໭͕ඞཁ 

















(1)  ̏ͭͷબ୒ࢶͷʮॏ৺ʯΛٻΊɼ 











 U  =  ʢ֤ΦϓγϣϯͷՁ஋ʣ−ʢֹࠩʣ+ αɾ ʢॏ৺͔Βͷڑ཭ʣ 
    =   ʢNet Utilityʣ   + αɾ ʢॏ৺͔Βͷڑ཭ʣ 
ͦͯ͠ɼ֬཰తޮ༻ཧ࿦ͷ࿮૊ΈͰɼޮ༻ͷ෼෍͕ಠཱͰ෼ࢄ͕ಉҰͷۃ஋෼෍ʹै͏ͱԾ
ఆ͢Ε͹ɼ֤બ୒ࢶ͕બ୒͞ΕΔ֬཰͸࣍ͷΑ͏ͳ Logit ϞσϧͰදݱ͞ΕΔɻ 
     e x p ( βUi) 
Prob{બ୒ࢶ i} =    ⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯⎯ 
     e x p ( βU ௿) + exp(βU த) + exp(βU ߴ) 
͜͜Ͱɼβ  ͸ޮ༻ͷ֬཰෼෍ͷόϥπΩΛ൓өͨ͠ύϥϝλʔͰ͋Δɻ 
 
 
5.  Ϟσϧɾύϥϝλʔͷਪఆ 
ਪఆ͢΂͖ύϥϝλʔͱͯ͠͸ɼՁ஋ؔ਺ɼϑϨʔϛϯάޮՌɼۃ୺ճආͷޮՌʹؔ͢Δ΋ͷ
͕͋Δɻ͜͜ͰͷओͨΔؔ৺͸ޙͷ̎ͭͰ͋Γɼ֤ଐੑͷΦϓγϣϯ਺͕̏ͱগͳ͍͜ͱ΋ߟྀ
ͯ͠ɼՁ஋ؔ਺ࣗମ͸্ʹತͳ y = fʢxʣ= x
b  Ͱ͋ΔͱԾఆ͢Δɻͦͯ͠·ͣ͸ࣗݾਃࠂʹΑΔ
Φϓγϣϯͷ౳ՁֹۚධՁͷσʔλΛར༻ͯ͠ɼЕͱ b ͱΛٻΊͯΈͨɻͦͷ݁ՌɼЕ=0.790ɼ
b=0.737 ͱ͍͏஋͕ಘΒΕͨɻ͜ͷЕͱ b ͱ͸Ձ஋ؔ਺Λ௨ͯ͡ີ઀ʹؔ܎͍ͯ͠ΔͨΊɼҎԼͰ
͸͜ͷ b=0.737 ͱ͍͏஋Λ·ͣ͸ݻఆͯٞ͠࿦͢Δɻ 



































ද̒. Еͷਪఆ஋ʢЕ= 0.790ʣΛ༻͍ͯЋͱЌΛਪఆ 
ύϥϝλʔ ਪఆ஋ ඪ४ޡࠩ t-஋
α -0.731 0.140 -5.21
β(CPU) 0.675E-4 0.112E-4 6.02
β(Mem) 0.695E-4 0.133E-4 5.23
β(HDD) 0.900E-4 0.201E-4 4.47
β(Drive) 0.760E-4 0.174E-4 4.35 
Log(LH) = - 832






ύϥϝλʔ ਪఆ஋ ඪ४ޡࠩ t-஋
α -0.764 0.218 - 3.50
β 0.734E-4 0.082E-4      8.96
λ 0.723 0.104 6.94
Log(LH) = - 824
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Upgrading or Downgrading? 





Recent development in behavioral decision theory reveals the important role of decision 
environment in the consumer's evaluation and choice processes.  Often  it  is  referred as "decision framing."   
Of particular interest is the online shopping environment, where buyers are usually forced to make their 
decisions under the sellers' (programmed) guidance on their web sites.  How can the decision frames 
constructed in online shopping environment influence consumers' decision making?    What should be done 
to exploit the characteristics of their framed decisions in the design of online shopping environments?   
In the present study, we considered an online PC shop as an example because it is one of the most 
popular and typical online shops and it will help us get insights into the consumers' online-framed decision 
characteristics.  Buyers are usually led to specify the configurations of personal computers, i.e., CPU, 
memory and hard drive size, type of optical drives, etc., taking their preferences and budgets into account.   
In the course of specification processes, their decisions are framed in some ways and influenced by them.  
Among other things, the way the choice alternatives are presented (upgrading/ downgrading, etc.), from 
which buyers are expected to choose, is of special interest because it can be easily controlled by the sellers.   
Experimental studies were conducted to investigate the influence of some decision frames 
including the flow of selection process, the number of alternatives, the price intervals of the alternatives, 
and the default choice settings.  The extremeness aversion, the shifts of the reference points, and the 
tradeoff between utility and economic loss aversion, are the examples of the involved effects.   Above all, 
particular attention was paid to the default choice settings that provide the total prices as well as the 
reference points.    Based on the results of the experiments, a set of theoretical conclusions and managerial 
implications of default choice settings are discussed.   
 
 
JEL code: M31ɼC44ɼD83 
Key words: online shopping, decision framing, pricing, choice model 
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